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THE ROLE OF MEDIA

▸ At its most basic level, the role
of the media is to entertain as
defined by one of the key
founders of the BBC, John
Reith, whose ethos/belief was
that it was the media’s
responsibility to ‘inform,
educate and entertain’ the
public.

John Reith
1889-1971



THE ROLE OF THE MEDIA

SQA APPROACH

▸ The analysis of the role of the media is an integral aspect of
the course. You are expected to be able to discuss the role of
the media in terms of how it:

▸ achieves particular purposes (profit, promotion, public
service)

▸ meets needs (information, education, entertainment)

▸ influences behaviour and attitudes (intentionally,
unintentionally)



THE ROLE OF THE MEDIA

SQA APPROACH

▸ The role that the media play is wide ranging and it integrates
with all the other key aspects —

as you develop your skills and language you will see a close
connection with between Reithian ethos and the purpose of a
text (categories)*.

*ie: the category may be chosen in order to fulfil a particular purpose
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SQA

▸ Every example that follows, and all you have seen up till

now, are valid sources for the SQA exam…

▸ With this in mind, you should consider in what way the
following roles shape the media you look at:

▸ achieves particular purposes (profit, promotion, public
service)

▸ meets needs (information, education, entertainment)

▸ influences behaviour and attitudes (intentionally,
unintentionally)

ADVICE



PURPOSE
THE ROLE OF MEDIA







THE ROLE OF THE MEDIA

ACHIEVING A PURPOSE

In terms of the texts you have just watched:

▸ Who is behind the text (the institution); i.e. who made it?

▸ What are they trying to do with the text (purpose); i.e.
why make it?

▸ What response do they wish me (the audience) to have to
the text; i.e. how do I feel after watching and what have I
learned?
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THE ROLE OF THE MEDIA

MEETING NEEDS

Media institutions construct texts with the needs of the
audience in mind. Often, they will commission market
research into specific elements of this.

As an audience we have different needs e.g.

~COMEDY~
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MEETING NEEDS

The BBC, Sky Atlantic and Comedy Central will
broadcast very clever improvised and topical comedy
shows such as Mock the Week and Last Week Tonight
with John Oliver for a more sophisticated audience on
the JICNAR scale* which not only entertain us but warn
us of the dangers of political ‘spin’ and the controlling
and manipulative nature of the media; in turn they will
broadcast low-brow, slapstick sitcoms such as Miranda
and Red Dwarf for pure entertainment.

*JICNAR scale is on a separate handout!



Mock The Week



Last Week Tonight with John Oliver



Miranda



Red Dwarf
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MEETING NEEDS

▸ It is vitally important that you recognise that
different audiences have different needs and
you must also be aware that different texts
meet these needs in a range of diverse,
complex and often contradictory ways.
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SOME EXAMPLE NEEDS TO CONSIDER:

▸ Need for Information e.g. Food Inspectors, Rogue Traders
▸ Need for Stimulation e.g. The Tunnel, Wayward Pines
▸ Need for Escapism e.g. Educating Essex
▸ Need for Spoon-feeding e.g. Ex on the Beach, Geordie Judge
▸ Need for Debate e.g. Channel Four News
▸ Need for Entertainment e.g. Furious 7 (2014)
▸ Need for Inspiration e.g. Man versus Wild
▸ Need for Nostalgia e.g. The Artist (2011)
▸ Need for Routine e.g. Coronation St., Hollyoaks, EastEnders
▸ Need for Comfort e.g. Nigel Slater’s Simple Suppers
▸ Need for Gossip e.g. Fashion Police
▸ Need for Education e.g. Dora the Explorer
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MEETING NEEDS

▸ A League of Their Own is a
television comedy panel
show broadcast by Sky UK
Limited and owned by Sky
plc (the majority shareholder
of this company is media
tycoon Rupert Murdoch).
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GROUP TASK

▸ Having watched a clip from the show, in your groups discuss
and write down all the needs you believe this text aims to
fulfil.

▸ You must have evidence from the clip to support your
argument and you may also like to refer to the previous
examples discussed as a starting point; remember that you
could also identify any other justifiable needs that do not
appear on the example list.
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